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There is no perfect 
data set or type of 
data

01
Each type of data has 
their own particular 
strengths and 
weaknesses

02
Knowing what these 
strengths and 
weaknesses are can 
lead to better decision 
making

03
This presentation only 
covers a brief look at a 
few types of data

04

Some Things To Note



GEOLOCATION DATA SURVEYS CREDIT CARD 
SPENDING 

TAX DATA

Types Of Data That We’ll Run Through



Geolocation



Pahrump, 
NV Shady Shores, 

TX

Goodyear, AZ

Solvang, 
CA

What Is Geolocation?



Traffic Counter

All-Encompassing

Lojack

Always On

Geolocation: What It Is Not



vs.

Geofencing: Know Your Boundaries



vs.

DMAs: A Lesson In Geography



vs.

Device Volume vs. Sample Size: Size Matters



Overnight Visitors: Where Are They Staying?



DO DON’T
Use It

Educate About It

Be Curious

Overuse It

Assume Knowledge

Have Tunnel Vision

Geolocation Do’s and Don’ts



surveys



Survey Data: Examples

Image source: Bureau of Labor Statistics



Survey Data: Examples

Image source: YouGov



Survey Data: Data Collection

Image source: SurveyLegend



Survey Data: Representative Samples

Image source: VectorStock



ABILITY TO ASK EXACT 
QUESTIONS THAT YOU 

WANT

CAN HELP TO BETTER 
UNDERSTAND 
PSYCHOLOGY

GEOLOCATION 
REQUIRES 

ASSUMPTIONS

Survey Data: Tailored Questions



Survey Data: Tailored Questions

vs.



Questions 
should be 
asked in 
neutral way

Avoid 
“leading” 
questions

Know exact 
phrasing of 
questions / 
how metric is 
calculated

Survey Data: Question Design



Wal-Mart Community Support Survey for Soledad, California

Survey Data: Question Design

Source: Naval Postgraduate School



Survey Data: Question Design

Source: Naval Postgraduate School



Segmentation = breaking data down into various groups

Can determine differences among types of groups (age, income, etc.)

Can allow marketers to determine effectiveness of messaging by 
demographic group

Survey Data: Segmentation



Survey Data: Segmentation

Image source: Pew Research Center



If everything about survey remains consistent, survey results can be 
compared over time.

Sampling methods and the exact phrasing and answer choices should 
remain consistent.

Can see if trends over time have moved in one direction or another. 

Survey Data: Comparability



Survey Data: Comparability



Always be aware of the sample size for survey or individual question

1,000+ = fairly robust

100 – 150 or below = be cautious*

Small sample sizes inhibit reliability, statistical significance, and ability to 
compare across demographic segments

Survey Data: Sample Size

*Depending on size of population



Survey Data: Sample Size



Survey should reflect the 
population of interest

Questions should be 
“neutral”, be aware of how 
metrics are calculated

Look at sample size
Look at segments of 
interest, trends over time 
if possible

Tips for Survey Data



Credit card
spend



Understanding how visitors are spending their dollars in your destination is critical to understanding 
the impact of the visitor economy on your community.
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FacteusAffinity

Mastercard 
Tourism Insights

Visa Destination 
Insights

Spending: Making Sense Of The Dollars



• Merchant Category Codes are a 4-
digit classification that credit/debit 
card issuers use to classify the type 
of business where a purchase is 
made.

• The MCC is selected by the business 
when they activate merchant 
processing services.

Are You Down With MCC?

Example: 

Great Basin Brewing brews award-winning 
beers, crafts delicious cocktails, offers an 
extensive menu of tasty food, and bakes 
and sells its own bread.



5812
Restaurant

5813
Brewery/Bar

5462
Bakery

So Which MCC Is It?



If your destination experienced an average 
visitor spend of $100 over 1800 observed 
transactions last month, then $180k was 

spent by visitors in your destination.

Understand The Math

Your top market of San Francisco 
accounted for 20% of those 
transactions, equaling $36k.

And 5% of those transactions were 
observed within the Lodging MCC.

Finally, you have 10 Lodging partners in your 
destination. $1,800/10 Lodging partners = $180 

spent at each accommodation.

How actionable is that data?

$100 x 1800 = $180,000

20% x $180,000 = $36,000

5% x $36,000 = $1,800

$1,800 ÷ 10= $180



Spending Best Practices



Tax data



Travelevada.com

Must be collected by statute Currency which government 
departments and purse string 
holders (politicians) operate

A lot of resources can be  
devoted to collecting taxes 

(which can help with accuracy)

Tax Data Overview



Have potential to be extremely accurate

Have potential to be geographically granular

Usually collected at specific, predictable intervals

Tax Data Strengths
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Room Tax Collections - Boulder City

Tax Data Strengths



TraelNevada.com

Can be inaccurate if not executed properly and lead to false 
conclusions

Control over data collection and lack of demographic 
segmentation

May not include individual components that make up tax

Tax Data Weaknesses



Tax Data Weaknesses
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Room Tax Collections - Caliente



Tax Data Weaknesses



Tax Data Weaknesses



Try to look at tax data over 
time to spot anomalies

Ask provider of tax data 
how granular the data gets

Determine other data 
sources to complement 

tax data

Tips For Tax Data



conclusion



No data source 
is perfect, know 

strengths and 
weaknesses

Know how data 
is collected and 

if it’s 
representative

Be aware of 
sample sizes, 
use caution if 

too small

Know how 
metrics are 

calculated and 
math behind 

measurements

Conclusion



Conclusion

Data has a lot of 
nuance to it. 

Knowing nuance 
will lead to better 
interpretation of 

data

Most data that 
you will 

encounter will be 
an estimate of 
the population 

that you are 
measuring, even 

geolocation

Try to look at 
multiple types of 

data. This can 
help to hedge 

against 
weaknesses of 
any one set of 

data

Nobody’s 
perfect
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