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Whe n we  th ink of m ovie  or vid e o p rod uc t ion, 
we  typ ica lly th ink of th is…





OR THIS…



OR MAYBE THIS…



WHAT IF THERE WAS A DIFFERENT 
WAY?



Wha t  if you  cou ld …
1. Use  te chnology you a lre ad y have  to  te ll 

good  s torie s?

2. What if you could  use  this  te chnology to  
te ll s torie s  about your busine sse s  and  
com m unity without having  to  have  huge  
p rod uc tion costs , or re source s? 



YOU CAN!
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How d o you  use  te chnolog y you  a lre a d y ha ve  
a cce ss  to?



Le t’s  look a t  the  Myths

You ne e d  b ig  e xpe nsive  m ovie  cam e ras. 
Use  your p hone , or ta b le t . Cha nce s a re  it  a lre a d y shoots  in  
h ig h  d e fin it ion  4k, or 1080 HD. 

You ne e d  know how to e d it in orde r to put 
vide os toge the r.
The re  a re  so  m a ny a fford a b le , or fre e  e d it ing  a p p s you  ca n  
use  to  e d it  c lip s  tog e the r, a nd  the y a re  EASY TO USE! 
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Bu t  a s id e  from  the  te ch… wha t  d o you  re a lly 
ne e d  to  focus  on?



Te lling  a  g re a t  s tory



Tip s  on Te lling  Gre a t  
Storie s

1. Using  your busine ss  loca tion, c ity town 
or com m unity as  a  film ing  d e stina tion.

2. Focus on the  hum an aspe c ts  of the  s tory 
Make  a  hum an conne c tion with the  
aud ie nce .

3. Show the  s tory, d on’t just ta lk about it. 
4. Highlight the  s tuff tha t pe op le  can’t 

e asily se e . “The  Ma king  of the  Sa usa g e !”



The  law firm  e xam ple :
1. Put yourse lf into the  shoe s of 

your c lie nts. Le t the m  know 
you “ge t it.”

2. Focus on hope , and  possib ility.

3. Cre ate  a  strong  call to action 
around  se rvice s without asking  
for it. 



The  Fam ily Farm  Exam ple :
1. Draw paralle ls be twe e n what 

your challe nge s are  and  of 
those  who live  on the  outside .”

2. Focus on pe rse ve rance .

3. Cre ate  a  strong  call to action 
around  without asking  for it.
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Whe re  ca n you  le a rn  m ore  a b ou t  m a king  
vid e os  with  your p hone  a nd  low te ch?





What if you could  p rovide  
value  for  your 
com m unity?

WHAT IF YOU COULD PROVIDE 
VALUE TO YOUR COMMUNITY?
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Ha ve  you  e ve r b e e n in  a  p la ce  a nd  thoug ht , 
th is  wou ld  b e  a  g re a t  p la ce  for a  m ovie ?
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Ha ve  you  e ve r vis ite d  a  p la ce  b e ca use  you’ve  
se e n it  in  a  m ovie , TV Show or Music  Vid e o?



1. We ll, th is  ha p p e ns  a ll the  t im e  with  
film m a ke rs .

2. Ad d ing  on tha t , ha ve  you  e ve r b e e n 
inc lud e d  to  vis it  a  p la ce  b e ca use  you  
se e n it  in  a  film ?



1. This  its  the  powe r of using  your busine ss  
loca tion, c ity town or com m unity as  a  
film ing  d e stina tion.

2. You m ay not know it, but you could  be  
s itting  on an e xtra  source  of re s id ua l

3. incom e  for your busine ss .
4. Have  you e ve r d re am e d  of be ing  in the  

m ovie s? Why not b ring  the  m ovie s  to  
you



Brid g e  of the  
Doom e d  (2019) 
Ca lie nte  
● The “Bridge” in Caliente landed the 

project
● 75 cast and crew
● Every hotel room filled 
● Support from Mayor, City Clerk and 

Lincoln County



Listing  your location
1. Include  a  b rie f narra tive  in your lis ting . 

Include  unique  aspe cts  like  his torical 
value , p re vious p roduction cre d its .

2. How m any looks doe s your location 
have ? Can it doub le  for anothe r 
p lace ? Location m ove s are  e xpe nsive ; 
the  m ore  looks the  be tte r!

3. Logistical inform ation: Square  

footage , p roxim ity to a irport, 
accom m odations,  parking , d ire ctions, 
e tc . 







What do film m ake rs look 
for?

Film m a ke rs  a re  ofte n a t t ra c te d  to  
d ys top ia n e nvironm e nts . If you  ha ve  
a n o ld  b u ild ing , or som e thing  tha t  
looks  like  it  cou ld  fit  for a  thrille r or 
sc i-fi film , show it .



Can your location doub le  for anothe r 
p lace ?
How m a ny d iffe re nt  loca t ion  looks ca n  you  ha ve  a t  your 
loca t ion . 

So  for e xa m p le . If you  ha ve  a n  office  b u ild ing , d oe s your 
loca t ion  ha ve  a n  a lle ywa y, or a  p a rking  lo t  tha t  ca n  a lso  b e  
tu rne d  in to  a  film  se t? 

Moving  loca t ions is  ve ry e xp e nsive , so  the  le ss  a  com p a ny 
ha s  to  m ove  the  b e t te r va lue  p rop osit ion  your loca t ion  
offe rs .



NEVADA FILM OFFICE LOCATIONS 
DATABASE

Fully user-managed filming location listing with ability to edit / 
update / delete your listing at any time

Manage multiple location listings under a single account

Upload a large featured image

Upload up to 12 additional photos for a photo gallery

Include up to 2 external links related to your location, such as a 
website, social media page / account, or video tour

Embedded Google Map of your location

Ability to keep filming location address private from public view
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